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ABSTRACT

Peripheral Cues can be defined as an object which drives attention of consumers about the particular thing which can be ad 
campaign, product shape, product size, packaging etc.Literacy rate among rural customer is very low compared to urban 
market. Hence strategic use of peripheral cues can be effective marketing tools to attract the customer.
The main objective of study is to find out impact of peripheral cues on rural customer buying decision process for Fast Moving 
Consumer Goods (FMCG). The scope of the study is limited to three villages Mokhadka, Gheti and Aadpar of Palitana 
.Primary data are collected through questionnaire including open ended and close ended questions.Result of the study reveals 
there is a strong association between peripheral cues and rural customer Buying decision (Chi-square-124.52>18.54) while 
the opinion of respondents from three different villages are not significantly different in case of all peripheral cues. 82.67% 
(out of 75) Rural consumers take buying decision on the basis of peripheral cues like colors of packaging while most of the 
peripheral cues identified in the survey includes shape of the product, posters and display Advertisement at retailer’s store etc.

Keywords : Peripheral Cues, FMCG, Palitana, Rural Customer

Introduction
The present study focus on how the Peripheral cues affect 
to the rural customers in making buying decisions especially 
Fast moving Consumers Goods (FMCG). Peripheral cues 
can be defined as an object which drives attention of consum-
ers towards particular tangible things which affect consumers 
to make buying decisions.

As the literacy level among the rural consumers is low, they 
make buying decision on the basis of such peripheral cues 
such as Packaging colors, Shape of the product etc. Ration-
ale for considering FMCG product is that such product in-
cludes wide product range and mix which are identified with 
large no of peripheral cues. The study was being conducted 
during November and December 2011.

Scope of the study: 
Scope of the study is limited to three villages of Palitana 
namely Aadpar, Mokhadka & Gheti. Population of such vil-
lages are ranging from 5000 to 10000.

Objectives:
·	 To find out impact of peripheral cues on rural customer 

buying decision process for Fast Moving Consumer 
Goods (FMCG)

·	 To identify different peripheral cues affecting rural con-
sumer buying decision 

·	 To compare and contrast opinion given by respondent 
from three villages 

Hypothesis:
1.	 H0: There is No association between peripheral cues and 

Rural customer buying decision
	
	 H1: There is association between peripheral cues and ru-

ral customer buying decision

2.	 H0: There is No significance different among the opin-
ion given by respondent among three different villages 
regarding peripheral cues

	 H1: There is a significant difference among the opinion 
given by respondent among three different villages re-
garding peripheral cues

Research Methodology:
The design of the study is exploratory in nature. Relevant 
peripheral cues are explored during the study through open 
discussion and structured questionnaire with respondents. 
Sample size consists of 75 Rural customers from three vil-
lages (25 each) Aadpar, Gheti & Mokhadka of Palitana us-
ing Quota sampling (Non-probability Sampling). The Impact 
of Peripheral cues on rural customer buying behavior are 
analyzed by Ch-square test using Ph-state software to meet 
primary objective and F-test are applied to find out variances 
ratio among opinion given by respondents from three different 
villages to meet secondary objective. All the responses are 
measured by using 5-point likert scale.

Data collection:
Table - 1

1.	 How the packaging color in the peripheral cues affect the 
consumer buying decision in the below mentioned three vil-
lages.

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 25 0 0 0 0 25
Gheti 20 1 2 1 1 25
Mokhadka 17 4 0 4 0 25
Total 62 5 2 5 1 75
(Source: self compiled from primary data collected through 
questionnaire)

Table – 2

2.	 How the labeling of the products in the peripheral cues 
affect the consumer buying decision in the below mentioned 
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three villages.

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 3 7 5 4 6 25
Gheti 7 8 5 2 3 25
Mokhadka 4 10 3 3 5 25
Total 14 25 13 9 14 75
(Source: self compiled from primary data collected through 
questionnaire)

Table – 3

3.	 What will be the effect of the poster in the consumer buy-
ing decision in three villages described here? 

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 2 12 3 3 5 25
Gheti 4 10 4 4 3 25
Mokhadka 5 8 4 4 4 25
Total 11 30 11 11 12 75

(Source: self compiled from primary data collected through 
questionnaire)

Table – 4

4.	 How the retail store outlook will affect the consumer buy-
ing decision in the three villages described here.

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 2 12 4 5 2 25
Gheti 5 11 4 4 1 25
Mokhadka 4 15 1 2 3 25
Total 11 38 9 11 6 75

(Source: self compiled from primary data collected through 
questionnaire)

Table – 5

5.	 What will be the effect of television advertisements to the 
consumer buying decisions in the three villages described 
here?

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 2 12 4 5 2 25
Gheti 5 8 5 6 1 25
Mokhadka 3 9 6 3 4 25
Total 10 29 15 14 7 75

(Source: self compiled from primary data collected through 
questionnaire)

Table – 6

6.	 How the shape of the product will affect the consumer 
buying decisions in the three villages described here.

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 6 8 5 4 2 25
Gheti 4 11 4 5 1 25
Mokhadka 2 14 4 3 2 25
Total 12 33 13 12 5 75
(Source: self compiled from primary data collected through 
questionnaire)

Table – 7 

7. How the size of the product will affect the consumer buying 
decisions in the three villages mentioned here.

Peripheral 
cues

Strongly 
Agree Agree 

Neither 
agree nor 
disagree

Disagree Strongly 
disagree Total

Aadpar 6 8 4 3 4 25
Gheti 4 9 5 5 2 25
Mokhadka 5 12 2 3 3 25
Total 15 29 11 11 9 75

(Source: self compiled from primary data collected through 
questionnaire)

Hypothesis testing:
·	 Chi-square Test

Table – 8 “table showing observe frequency regarding periph-
eral cues”

Observed Frequencies

  Column variable  
Row 

variable
Packaging 

colors Labelling TV Ads Shape of 
Product Total

SD 1 14 7 5 27

D 5 9 14 12 40

Avg. 2 13 15 13 43

A 5 25 29 33 92

SA 62 14 10 12 98

Total 75 75 75 75 300

Results

Critical Value 18.54934779

Chi-Square Test Statistic 124.5233901

p-Value 7.72203E-21

Reject the null hypothesis

(Source: extracted from spreadsheet calculation)

Interpretations: As the calculated value (124.52) is higher 
than critical value (18.55), Null hypothesis was rejected. 
Hence Peripheral cues affect rural customer buying decision 
significantly.

·	 F-Test:

Table – 9 “a table showing variance among opinion of re-
spondents (F-Test)”

Peripheral cues
Between 
Aadpar & 

Gheti

Between 
Gheti & 

Mokhadka

Between 
Aadpar & 
Mokhadka

F-Test 
Result

Packaging Colors 0.592674 0.733037 0.386492 Reject H0 
Labeling 0.377229 0.801185 0.26296 Reject H0 
Posters 0.500472 0.365139 0.127447 Reject H0 
Store Outlook 0.828624 0.415668 0.545654 Reject H0 
Tv Ads 0.374387 1 0.374387 Reject H0 
Shape of the product 0.359307 0.541162 0.139304 Reject H0 
Size of the Product 0.649606 0.388921 0.19872 Reject H0 

(Source: self compiled from spreadsheet calculation)

Interpretations:
Opinions of the rural customer among three villages are sig-
nificantly different as H0 was rejected for all peripheral cues.
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Main findings:
·	 Result of the study shows that Peripheral cue is one of 

the most important factor considered by rural customer 
for buying FMCG product as the Chi-square calculated 
value (124.52) is higher than critical value (18.55), Null 
hypothesis was rejected

·	 82.67% Rural consumers take buying decision on the ba-
sis of peripheral cues like colors of packaging

·	 Opinions of the rural customer among three villages are 
significantly different as H0 was rejected for all peripheral 
cues but 

·	 However strong similarity in opinion can be seen between 
Opinion given by Aadpar & Mokhadka Respondets (F-
Test:0.12) in case of Poster as peripheral cues. 

·	 While opinion of Gheti & Mokhadka Respondent are sig-
nificantly different (F-test:1) in case of TV Ads. 

·	 There is a mix response regarding labeling but still 
33.33% respondents agree with labeling as peripheral 
cues affecting their buying decision

·	 33.33% respondents agree with shape of the product as 
peripheral cues affecting their buying decision.

·	 Size of the product, Retail store outlook and poster at re-
tailer’s store are explored during the study as significant 
peripheral cues considered by rural customer.

Conclusion:
Survey can be concluded that there is a strong impact of 
peripheral cues on rural customer buying decision (Chi-
square-124.52>18.54). Opinions of the respondents are dif-
ferent in nature regarding impact of peripheral cues among 
three villages. Packaging color found to be most important 
peripheral cues affecting as 82.67% respondents are strongly 
agree. However strong similarity in opinion can be seen be-
tween Opinion given by Aadpar & Mokhadka Respondets (F-
Test: 0.12) While opinion of Gheti & Mokhadka Respondent 
are different (F-test: 1) but not significantly in case of TV Ads
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